
Abstract: Talking to the Media:   
 
Interviews with researchers remain one of the primary means by which 
media collect information and opinion about science. Email and other 
online means of communication are supplementary, mainly secondary, 
resources. Journalists approach interviews with multiple purposes and 
researchers presenting themselves for interview need to be aware of 
those purposes. More than that, they need to have considered their 
own strategies before engaging in the sometimes difficult 
relationship with a journalist interviewer. Good preparation is the 
key to securing satisfactory outcomes from these engagements and that 
preparation involves recognising the separate and distinct roles of 
the interviewer and interviewee. Researchers need to understand media 
logics and responsibilities just as media need to understand how 
science works. There is no guarantee of success but there are many 
ways to optimise the opportunities that media interviews present for 
researchers.   
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