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Expected Outcomes 

•  to be able to identify potential non-expert aoudiences for 
techno-scientific information; 
 
•  to be clear about why you want to communicate science and 
technology; 
 
•  recognize the different roles of an audience; 
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Sequencing and Pacing of the Module 
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Identification of Trainees’ Profile 

•  Your experiences in communicating with non-experts 
 
•  Characteristics of the audiences 
 
•  Interest of non-experts audience 
 
•  Reasons of the involvment in communication activities 
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Audience Types 

•  Size, captive audience, average age, prevailing gender  
 
•  Levels of education, socio-economic backgrounds  

•  Ideological or religious beliefs 

•  Audience’s prior knowledge and experience of science and technology 

• Attitudes towards science and technology 

•  Familiarity with the medium or the context of communication 
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Some answers for mass audiences  
 

Source: European Commission, 2007. Special Eurobarometer on Scientific  
Research in the Media. Brussels: European Commission 6	
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Mass audiences S&T: what social research says  

•  Gender differences  
 
•  Younger persons are more interested to S&T 
 
•  Correlation between courses attended during school and levels of knowledge 
 
•  Causal relation, probably, between socio-economic status and appreciation 

• The most scientifically “literate” are not always the most deferential to science 
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Activity 1 

Audiences for Science Communication 
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Not One Public, 
but Several  

 

•  Attentive Public: 15% 
 

 

• 	
  Interested Public: 10% 
	
  
	
  

• 	
  Residual Public: 75% 
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    Smaller audiences: contextual factors 

•  Personal experiences 
 
 
•  Interaction bewteen local communities and experts 
 
 
•  Stance of nodal persons or instituions in the community 
 
 
•  The values of specific audiences  
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Uses and Gratification Model  

Different needs:  
 
-Diversion  
-Socialization 
-Personal use  
-Surveillance 
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Media frame for science and technology 

•  Prosperity and Economic Performance 

•  Active Citizenship 

•  Personal decisions 

•  Contemporary Thought and Culture 
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Activity 2 

Thinking about Audiences 
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Summing up 

•  Who is your audience and why are you communicating  
  with them? 
 
 
•  To frame communication according to the audience’s  
  characteristics and needs 
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