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Fabio Turone
Science Writers in Italy
Science Media Centre

 Writing for the media
 The «five Ws and an H»,  revisited
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Who is involved when the media
write about scientific research?

• Policy makers
• Scientific Institutions
• Funding bodies/Agencies
• Private companies
• Special interest groups
• Groups of scientists/specialties
• Individual scientists
… others
(all with the respective agendas)
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The point of view
of professional
Science Writers

(Chapters from part 2:
CHOOSING
YOUR MARKET)

• Small Newspapers
• Large Newspapers
• Popular Magazines
• Trade and Science Journals
• Broadcast Science Journalism
• Freelance Writing
• Science Books
• Popular Audiences on the Web
• Science Audiences on the Web
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A basic tip

Depending on the outlet,
moving the focus
of a science story
from a global
to a very local perspective
might make a huge difference.



Page 6

A general rule for journalists dealing with an
assignment sets the following priorities:

1) Deadline
2) Length
3) Content

The concept of «timeliness» is not an objective one
when dealing with the media, especially with
dailies.



Page 7

• To respond to a specific request coming from the
society (through the media)
• To prevent (dangerous) misunderstandings about
research
• To increase the visibility of:

• individual researchers
• institutions
• issues

• To affect the impact factor of a scientist’s research
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Recapitulating in simple words

• Because a scientist/institution has something
“important” to communicate
• Because the media have something “newsworthy”
to comment and put in context
• Because the media need a scientist to make more
“newsworthy” (not necessarily more “scientific”)
something that they know/are told to be “important”.
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Who helps journalists? - 1 Press Releases
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Speaking of quality - Press Releases

«Methods to improve the reporting and interpretation
of drug company press releases are desirable
to prevent misleading media coverage».
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Who «helps» journalists? - 1bis
Disguised Press Releases
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Who helps journalists? - 2 Publishers’ PR
offices
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Who helps journalists?
3 - Academia’s PR offices
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Who helps journalists?
3 - Academia’s PR offices
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Who helps journalists?
4 - Academia and Institutions
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Who helps journalists?
5 - Professional organizations
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The media’s roller coaster
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Controversy sells
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David Spiegelhalter
“Professor

of Risk Encouragement”

http://understandinguncertainty.org
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«Reuters happily broke the embargo»
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«To tell you the truth we knew about these results
more than a week ago, and we could discuss
them with the researchers, but as a form of
respect for the rules of the scientific community
and for the people we talked to - and to whom we
gave our word - we will not tell you until
tomorrow.
Stay tuned.»
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Control Freaks,beware!

«The Scientist-Who-Wants-to-Read-in-Advance (the
story or the interview with his quotes) has a radio
brother named Scientist-Who-Wants-to-Know-the-
Questions-in-Advance. Their family name is Scientists-
Who-Don’t-Trust», and often you cannot even think
that they are that wrong. Very often they are
meticulous scientists, sound, generously available, and
often - scientifically speaking - they are the best
around.
But if you’re a science journalist they can both result in
a Cosmic Calamity, and often you end up not calling
them anymore.
What a pity.
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«Essentially, the Scientist-Who-Wants-to-Read-
in-Advance looks endearing:
he doesn’t know how to live, since he only
knows microscopes and white coats.
And above all he hasn’t realised yet that when
he gets out of his laboratory he is just a
newspaper reader himself, and he needs
stories written the way you write them.
Not the way he would».

Control Freaks,beware!
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Thank you!
turone@agenziazoe.it

www.twitter.com/fabioturone
www.sciencemediacentre.it


